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Han-Kook KIM
Year of birth: 2020 (Male)

PERSONAL DATA
Address: 1205ho, Leaders Bldg. 63, Seocho Joongangro, Seocho-gu, Seoul, Korea.
Telephone Number: 010-3218-9999, E-mail: ds@hrfind.co.kr
JOB OBJECTIVE
Product Manager
EDUCATION
Sungkyunkwan University, Graduate School of Business
               Mar. 2011 - Sep. 2013
Master of Business Administration (MBA)
University of Washington, Seattle, WA USA           
                Mar.1995 - Dec. 1999                                                  

Bachelor of Business Administration 
WORK EXPERIENCE
HRFIND Korea                                                   Jan. 2005 ~ Present
Marketing Specialist (Cardiovascular etc.)

· Involved in the key launch preparation (Registration, Pricing, Forecasting, Market research etc.)
· Product Training for Distributor, Organize Seminar for Opinion Leader and Trouble handling         
· Prepared pricing and reimbursement guideline documents for submission
·  Planned and implemented launch ceremony in co-operation with distributor 
·  Set up functional channels between HRFIND and Distributor (Marketing, Sales, Finance, PR, Pricing)
· Responsibilities include sales planning, analyzing marketing opportunities, training etc.

Key Accomplishments
·  Good sales at the 1st launch year (3.3 billion won)
 Emphasize important of Cardiovascular for the government through “GRO symposium”

 Expand the reimbursement guideline in co-operation with Cardiovascular Academic Society

HRFIND-1 Korea                                               Nov.1995 ~ Dec. 2004
Product Manager (Respiratory Products)

Task force Team-Medical Representative for Cardiovascular Drug 
·  Planned an integrated marketing strategy for business objectives

·  Educated and drove sales teams in order to achieve sales objectives

·  Planned & managed marketing communication programs for PR, Advertisement,

·  Sales Promotion, Customer seminars, Market research and direct marketing

·  Managed key opinion leaders of Pulmonology in major hospitals nation-wide

·  Planned & managed an Anti-smoking and Disease awareness campaign through Mass Media 

·  Organized in a marketing and advertising project for “The 1ST lung day” 

·  Introduced and expanded pharmaceutical markets by launching new products 

Key Accomplishments

· Participated in strategic planning and implementation of marketing program that improved 
· Actual sales by 44% in one year. 
· In order to increase disease awareness. Exposure to mass media for PRODUCT NAME
· pre-marketing (TV: 15 times, Radio: 7 times, Newspaper: 72 times, 2003)

· Redesigned & applied sales skill and customer partnership program to Medical Representative.
· Maintain relations with key opinion leader nationwide.

TRAINING
Marketing Strategies course (HRFIND Business School)                         Sep. ~ Oct.2005
Internet Marketing Course (ECRC division, Seoul National University)                   Sep. 2004
Business Presentation Competency Course                                          Mar. 2004
Brand specialist course at Ministry of Commerce, Industry and Energy            Feb. ~ April.2004
System 100-Extensive marketing courses with real case studies and projects             May.2002
Broad knowledge in sales skills (“Customer Partnership Program”)                       Oct.2001
AWARDS
LICENSES & SKILL
Language: Fluency in spoken and written English and German 

Computer: Internet, Windows, MS office etc.

REFERENCES 

Available upon request
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